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State Agency Plan for Social Media Engagement 

1. Agency 

 

 

2. Date 

 

3. Contact  Name:  

 Title:  

 E-mail:  

 Phone:   

 Address:  

 

 

4. Social Media Project Status (check one): 
 

 Initial Planning 

 Design 

 Development 

 Implementation 

 Launched 

5. Please identify the social media platform(s) on which the agency would like to 
participate: 
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6. In Your Agency, Have You Talked With (check all that apply) 

 Communications    Information Technology    Legal    Program(s)/Business Unit(s)  

  Other Areas or Offices: _______________________________________________________ 

 

Agency communications directors should strongly consider collaborating with multiple disciplines 
or offices when developing social media strategies.  Possible partners include communications, 
marketing, information technology, legal, and programs/business units.  Please add additional 
areas or offices within your agency as dictated by your specific mission, goals, and objectives. 

 

 

. 

7. Description of Strategy 

Social media can provide opportunities for your agency, but entering this space also requires a 
commitment of time and resources to maintain relevance and cultivate relationships on these 
platforms.  Please consider the overall strategy for your agency participating on the platforms you 
have chosen. 

Who is your agency aiming to connect with?   

 

 

Are there existing communities that you can partner with?   
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How will this strategy affect your agency’s overall mission, goals, and objectives?   

 

 

Provide a brief description here of your overarching strategy and explain how the chosen social 
media platforms(s) will better serve the State of Ohio.  Why is this platform(s) the best solution for 
your agency? 

 

 

 

 

 

 

 

For additional information or assistance in filling out this section, please see the “State of Ohio Guidelines 
for the Use of Social Media: Research and Strategy” document. 

8. Content & Engagement 

As you explore social media, your plans for managing content and fostering engagement may 
change.  Still, there are important aspects to consider prior to launching these initiatives.   

 

Which positions will be responsible for content creation and editing? 

 

 

 

Will platforms require moderation? 
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How frequently content will be updated? 

 

 

 

What level of participation will be given to followers/visitors/users on social media platforms?  

 

 

 

  

Please provide any additional relevant information on the agency’s strategic plan for managing 
content and engagement. 

 

 

 

 

 

 

 

 

 

 

For additional information or assistance in filling out this section, please see the “State of Ohio Guidelines 
for the Use of Social Media: Content and Engagement” document. 

9.  Social Media Branding 

To what extent does your agency utilize the State of Ohio branding guidelines?  How does your 
social media presence also conform to these guidelines and the branding recommendations 
outlined in the “State of Ohio Guidelines for the Use of Social Media?”  Please consider 
backgrounds, colors, images, seals, logos, avatars, and fonts as possible items for branding.  
Your presence online should complement your Web site as well as your marketing materials to 
produce a comprehensive brand. 

 



State of Ohio Guidelines for  
the Use of Social Media 
Last updated: January 19, 2010 

 

 Yes, both our agency and our social media presence comply with the guidelines. 

 No (If no, please provide a brief explanation as to why your strategy dictates deviating from 
the State of Ohio brand) 

 

 

 

 

 

 

 

 

 

10. Privacy and Security 

If there is some reason your agency privacy and security policies do not apply to social media, 
please explain: 

 

 

 

 

For additional information or assistance in filling out this section, please see the “State of Ohio Guidelines 
for the Use of Social Media: Privacy and Security” document. 
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11. Public Records and Accessibility 

If there is some reason that your agency has not adopted a records retention policy for primary-
source content in accordance with applicable state and agency records retention schedules, 
please explain. Other sources, such as the agency Web site, will be used to also share content 
available through social media platforms. The third party platform will not be the sole source for 
this information. 

 

 

 

 

 

For additional information, please see the “State of Ohio Guidelines for the Use of Social Media: Public 
Records and Accessibility” document. 
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